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Hot In Japan, Music Machines Look To Find American Niche

by Kevin Kenyon, Music & Gomes Editor

.84
are there,

Thovre alrendy wildly populor m
dJapan, they offor opernters o pon-vie
lent, family {riendly altermative and
conrumers can't play thom ot homs

At lesst on the surfnce; musical
amussments — which rogquirs players
to danen, play instrumenta, or scratch
turntables m onison with todnys most
popular hits — would semm b present s
ovincing argument for an industry
that has been soreaming for “something
B TOT YO,

Most importnntly, boweover, is the fiact
thiat mugical amusements kave nothing

Thi ingredisnts for suocess

KEEPING UP: Guitar and drumming en-
thusiasts put MNamco's "Ouesl For
Fame" muslic maching through paces
during a recent industry irade show.

incomuman with the coiti-op video game
ategory's big four: shooting, driving,
fighting und sports games. While thess
goines have been, and shill are, the un-
derable backbong of th eoip-op amuse-
ment sector, it could be arpued thik
thetr success has both imited the in-
duptry's customor base and leff little
room for innovation and crostivity,

HRealizing that such a vod exisis to-
day, a number of manufpcburers — most
notebly Eonnmi, which offers the "Be-
miani” series, Devecks Enterprizes with
Drumscope” ond, to o lesser extent,
WNameoe America — hove been |ooking to
develop music-themed gnmés thit can
patialy both experienced and new
grumers alikns

Like pomything new, howover, musical
amiizements e a difficalt challenge
moving forwerd. They heve o prove
themeolves in the Geld, which often
baile down to emrnings. reports; and
there are questions as to whether the
category’s incrodible success abroad will
tranciate with American cofsuners.

5o hiow are muscn] amusEnonts do-
i i fr?

By most uecounts, they are didng e%-
tremmualy well in markets that hove sig-
nificort Aman populntions, but are still
largely unproven with American con-
gumors, the groast mojority of whorm are
unfuwmiliar with the games

Frank Cesentino, Namoo's vice presi-
demt of snles and markecing, told

pames, preferring instend o rely on
known commoditiea such ps drving,
ehooting, and fghting gumes

“It's become @ self-fullithng prophecy,”
he seid. “Oporators don’t buy the ma-
clines becapse there i=nt & sufficiont
player base, and there en't a sufficieint
player base becnuse not enough people
hove been exposed tothe games”

Mamen, for it= part, his been testing
pevernl ooin-operated music machinps
in the U8, over the past year with par
ticular success among ethnie don-
pumers. Its "Quest for Pame” features
puitarand drum interfaces in which one
ar two ployers attempt fo follow along

T

BCA ROLLOUT: B

roadway City Arcade
VENDING TIMES that oporitors are  goape” wenues. Hare, from left, Dovecks

with one of several Avrosmith songe
The gume wiag shown during Novem-
bier's  Internationnl Association af
Amusement Porks nnd Attractions
trade show in Atlantn.

While Mames has not yet decided on
a U5 rollout, Cosentino has learmed
over tho venrs thiat succesaful products
inn Japnn do not abwaye toke off in the
Llnited States

"There are inhorent coltural differ
ences that need to be addressed” he
anid. "Americans are much more oen-
cerned with being “eool’ 1o public while
Acinne senm to be tess inhibitad "

The cancept, he explained, ie similpr
to what happened with Karaoske, which
{Conbinued on Page 2)

Mew York) |5 one of the nowest ~“Drum-
fldrin Hogque snd Eric Berkowitz up=

ofton roluctont to try oew tyvpes of date BCA's Dick Simon on latest playilst.
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LBE Operators See Growing Public Interest In Musical Amusements

U5A — Although the category is
still nthuiy new, the growing nvail-
ability of musical amusemonts is al-
ready helping site-based operntors in
their guest to venues boyond the
troditionnl staples ol ighting, shooting,
driving and sports video games.

Buchwas the ease at the Playdium, a
50,000-equare foot location-based enter-
toinmment Taeility whiel opéned inm Mo-
vember in Toronio:

With o eye oh appealing ton brond-
er demngraphic, Ian Moorhead, the fa-
cllity’s senior director of concept dewel-
opment, said the decieion was made to
ereade o Musie Zone oltraction, which
pow features bwo of Devecka Entor-
prige’s drum simuloter "Dromseape,”
and Konami's “Bemani” series of Mance
Dange Revolution,” "Hiphopmnniz,™
and “Guitar Freaks”

“Daie of the positive-aspects of whit
we do in terms of merchandising cur
gome foor is we have developed very

well-themed zones: Speed for racing
prmes, Sports for traditional eports
pames, Extrome Sports, ‘Target nnd
Contpet for fiphting,” he eaid, noling
that the interiors are decorated ac-
cordingly with carpets, walls, and
graphics all cenvesing the poarticular
theme.

"We hiad scen Devecks's ‘Dimamscape’
&t a recent ehow and liked it nnd wo
alzo started hepring from pome of our
other sites that & lot of people weare ask-
ing for musi¢ stmulnbers like ‘Guitar
Freaks,' 'Hiphopmanis,' and Dance
Danca Bevolation, he' exploned, "Tt's
difficult for us to just grab one game and
Just stick it in, especially o miusic game
becawae it has ta fit in & zone, so we de-
cided o create o whole sene aller dis-
covering that there were quike a few of
thiem vut there.”

‘Thi Music zone has been so succees-
ful both in ferms of rebum on invest-
mietit and plaver appeal that Playdium

officlals decided to retrafit its other
three LBEs with similor zopes; o
process which is alrendy complobs,
Moerhand told VENDING TIMES,

"Firet of all they make mooey, they of-
for something different than your
gterestypical arcade progrom  and
they're sabisfring o now demogrephic,”
he said. "Peeple are surprised when
they discovier iUs not just shosting and
driving, and many peapls have told me
thaot thoy didn'l realize gomes were 50
diversa.™

Becouso Pluydium atiracis people
wha genetally wouldn't come into an ar-
cade, Moorhead ormophosized fhal every
effort i3 made to offer something for
everyane, nok just troditional groneres,

"Every areade owner-operator is look-
ing for gumo content thal deesn't neces-
srily m to the demographicofa 14-
vear old boy," he exploined. “The reason
we'vie themed up zones is to create @
broader appeal to a lorger demographs

ig, particularly woines, and the Musie
zone 15 something that they can defi-
nitely relobe to and enjoe”

Althooph musical amusements an
somelimes be intimidating for first-
timerd, often requiring thom bo donee or
ploy instruments in front of Inrge
erowds of people, Moorhead roported ne
such probloms. Thot may hove some-
thing to do with Playdium’s strong cus-
tomer sorviee program, which employs
“ramemasbers” who traverse the game
floor eocouragimg nd {enching people
to try new games.

Although thoy hove only been in op-
eration for a relatively ehort period of
time, Moorhend gaid the Musie zome
now tivals each of the other zonos m
terms of populaciy. Deveckn's "Dirom-
geape,” be explained, has been partico-
larly successful, otiracting “basement”
drummers and first-timers  alike,
“Thermn’s o cerlain community that ia

(Cpppterried on Page )

MUSICAL AMUSEMENTS ATTEMPT TO MAKE AMERICAN MARK

{Cantinied frome Poge 1)
Look Jopan by slorm but was more of o
fad in America, mainly because maost
peaple only pet tho courago to try it of
ter several drinks at the lacal Wabering
hole.

Thpt aaid, Cosepting neted thot mu-
gical amusemonts hove proven (o be

Numco's Cosentino says
manufacturer ond operator
commitment is key fo new

category’s suctess

successhul when they recelve morketing
guppart, which be bolivves has not hap-

pened in the TS, to this pent.

“Like ooy new product they need sup-
port,” ho said. “The industry really
reeds an alternntive beyond what 12
currently out thern, aod muse would
sepn to BE that well, bot yoo can't jusk
throw these thinge cut ther,”

Ancther manufncturer looking to
Jump-etort tho musienl aomusemient cok-
cgory in the T1S, is Konemi Amuae
ments of America, which olfers o oum-
ber of music-themed games in its "Be-
mani” seriea, which consists of “Dance
Do Revolution,” Guitar Freaks” and
"Hiphopmanis,”

The pmmpoe eocournge playeérs to
dance, play puitar or be a Th

In “Dinnee Danes Revolution,” play-
ors chonge thelr own s0nps, TONgmg
rom slow to extremoly fst, and use
their feet to abep on arrows [righL. ludt,

front, and back) on a Aoor pad. A mon-
itor in front of the playors shows o
pattern of areows, which screll up the
sereen. When the armows mateh the
gauge on top, the player stepa on the
corresponding arrow on the feotpad in
unisomn with the musie,

In “Guitar Froaks," up o two players
control their own puitars while watch-
ing 8 vides monitor. Boch muter has
three eoloped buttona and & picking
lever. Players bold down the corre-
gponding molered butlons on the guitar
and flick the picking lever when tho
ottes hil o timing bor, There is o variety
of originol songas — rock, blues, heavy
mékal, jues, nnd bechnn = [Form which to
chioaes

In “I-']iphl:lprrm.u.in..“ oach player eon-
trole 8 five-key kevbonrd ood o
turntnble, Tho object of the game s 1o

completn sungs by pressing the keys and
sepatching with the turntable in time
with tho notes on the screen. Players
eon choose onpinal 2ongs in varoos mo-
sie genres, including hous, soul; teching,
regrgne, pnd Iip hop.

According to Mike Budswice, Konns
mi's preaidﬂnl: of coin-op eales, the “Ba-
mani’ series hns been oo ungquestion:
able suceess in Japan and other Asisn
countries such ps Bingoporu, Hong
Eong, Eoren, ond Thiwnn.

Sinee its introduction three years agm,
Hiphopmanin” (cdled "Begtmnnin™ i
Japan)and ite updated mives have held
the number ono poesition in Jopoan, T
gother with different versions of "Dance
Dinnes Revelution,” which hog allermat-
ed tho top spot with "Beatmanin,” and
the more recently released “Guitnr

(Canfinwed an Prge 3
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MUSIC MACHINES: ‘DRUMSCAPE” MEETS AMERICAN TASTES

{Capetingad frone Page 3)

Freahs" Ronami'’s "Bemam” series bos
dominated Japan's list of top perform-
ing panies, bonsting six of the bop ten,
Budowice said, edding that the music
entegory ig such o phonomenen in
Japan thet a console version of one of
the gatnes sold oik almost immedintaly
after it was releaszed last year

"Tt'a developed such o ollowing that
eontests are hold monstantly,” be said.
“And players who are [oeals in one o
vade will proctice down the street so
they won't be soen, and then they go toe
their own arcade to show off what
theywve learned; overvboedy wants bo
compete.”

Bonomi, which is now lopking to du-
plicate ita success with the “Bemnni™ zo-
ries in Morth America, has been con-
ducting o national teel pogram that

MUSIC MACHINE: Dovecka Enlerprla-
a5’ "Drumscape” system, which am-
ploys real electrenie drums, has been
reduced 1o & B0-In. width and sporis
raw graphics and 10 drums. Viowin
windows alao heve been sdded to bot
sldes, In addition ta the fronl.

hins ofrcody reached tho West Const
and parts of Canada,

Zo fur, the games have performed
well, with each developing a loyal fol-
lowing, Budewiez reported.

"Weve found that anvwhere theres
sy Bype ofAsian population, itsoems o
be the number one attraction among
eoinsop paumes,” he said, “Wo have bo-
tween 40 and 60 units in California nnd
ootiier 20 Lo 30 in Coanada, nod seme of
the mational chaina heve alsa started
pastting thean ™

At least for now, Rudowicz said
“Dinnee Donee Rovelution” is petting the
maost play, followed closely by "Hiphop-
manin” and “Guitar Freaks"

"With "Hiphopmania,” we hove In-
ternet renkings, where g player can
play on an Infornet mede, get his
acore ina code, and then go home and
enter it on the web for 8 ranking,
which hos sparked tremendous inkor-
est in the pame,” he eaid, noting that
the company plage to do the same
with “Dlance Dance Hevolution” and
“Guitar Froaks.”

*The games are a ‘no brainer” if you
binve any iype of Asian populstion, be-
caues theyre popular to the extend that
plavers comimunicate over the Intors
oet,” he said, "We get many hite on our
website of peopls trving b find difforont
lecabions where the games are so they
can penctice and plow”™

But because California hes a large
Azian populotion base, Rudowicz knows
thie resl challenge will be petting Amar-
fean consumers seclimoted with the
Firiiaal-1- 8

“There are culiural differences,”
Rudowdez said, agresing with tho obser-
vations made by Coseptinn, “So ite lkind
of difficult {0 hove tho American plaser
gobup there ta play eny of Ehe gomes ba-
cause they foel smnewhat intimidabed,
bk nfter they gee all the people ploying,
wa'vs noticed that they start bo foeol
mare comfbrtable. s just something

thiot builde up ovor timo,

“Tt abvigualy hasn't been the lmmedi-
ote puccess that it was in Japon," he
added, “prd we never expectod tiat to
happen ...but s they start filtering out
into the marketplace we see that im-
Proving.

To that end, Ronoml plans 1o inbre
duct music-thomed games for the con-
gumer market later this pear, most like-
Iy for the Sooy “FPlayetation,”" which
Rudowice belioves will help market the
pames and pet more players involved,
The next step will be testing ond pro-
moting the pames on the East Caast
ol Ehrowph swationn] chaing like Game-
Works, followed by a rolloot in the Mid-
west, Budewicz snid opbimisticly

"Once the people who operate them
eop that its constantly steady imcome,
ot it doesn decline or toke away [om
any of the ather games and jost sdds to

tho ovoroll incoma, I think theyll ba

STRUMMING: Rock m

pleased."
While Fonouni and Noumen officials
ore attempting to bring musie-atyle
poanes from Japan fo the U5, officials
at Deveckn Enterprises have developed
on [nterpetive drumming simulntor —
*‘Drumscape” — that was epecifically
degigned for Amoriinn tustks,
"Drumscapa” players have the oppor-
bumity to jasmoan real elocteonic drume io
a stage-like environment festuring
“orowd choening” effects Tlayers cin
glen play theme-based sets like sheel
drums or fimbales, Other drum sels
renerate puitsr, keyboard and voral
aounds. The operntor purchozes the
CBs— as would o jukebox operator —
nnd chonges them out peeording o the
el pequirernents of eoch lecntion,
When the Carlstadt, N.J.-based com-
pony inbrodiueed "Thromecape” ot the
AMOA show in September 1908, opera-
(Cavtinoed on Poged)

usiclens provide 8 demonstralion of an earller version of
Konamls popular “Guitar Freaks™ music machine,
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OPERATORS FIND STEADY, STRONG ENTHUSIASM FOR MUSIC GAMES

(Confiued frovn Page 21

quite fanaticnl abewt 1%, and its not un-
common o see chowids Bround the e
chine,” he snid.

Eonami’s "Bemani” geries, which has
been tonited as the next “Karoake™ in
Sriuthesst Azin it relotion (o the loyal
following its received, also is populae
with Ploydivin players,

*l wouldnt say ith as fanatiesl in
Morth Amisrics os it is in Jopan,” More-
heod nobed, "but certainly when vou
Ik ol it in eomparison to some of the
more papular ataples, like driving
games, gun games, ol Oghting pamies,
theyv're right up thers."

Grand Prix-O-RBoma, a S00-pame
LBE in Domin, Flo., alse is exploring
musical amusements, and aresde mios
sger JelT Condon roparted that *Drom-
scape” hos been doing extremaoly well,

everaging £1,000 a week.

We've hod it for about 40 weeks
and people just po nuts for it T litér-
ally get erowds of people around it
jumping and bobbing with whatever
music ig ploying, while some guy in-
gide is making o horrible attompt to
play drume," ke explained. "1 sctunl-
Iv pet o bunch of complnints when the
unit is down from peaple saying they
enme here just be ploy ik"

Condon eaid he hod lese aueeean with
with some of the vpen dance pames,
which may be utl:rihuEtnd to & customer
base with fow Asians,

“I know that "Dance Dance Revolu-
Hon™ is deing between $1,100, and
#1,300 o week o nrcodes in Colifor-
nia, but those locationa have very
heavy Aston pupulntions, and those
are the people who ore playing it for

the most part,” he snid.
“Tt just wasnt right for our market,
but that's not to gay il deesn't hove its

“Anvwhers thet I'vo seen or beard of
those Konami machinés going into
Asion markets they do great, especially
Danece Dance Revolution.™

To nppeal to American consumers,
Copdon snyes monubcturers neod to do-
velop pames that allow for more cre
abiviey, not Just copyiog o sequonoe o o
SCTRETI.

“If soenebody comes out with on o-
strument-bosed pame where the person
ploya and enn be more creotive, T tiunk
it would work well in the 175" he said.

A far as the music categorys fufure,
Conden siuid b belioves it hos the po-
tential to be more than just o fad,

“T thinlk they can be long berm pamea

— I dom't think they're going to go soway
— becauze ifyou kKeep changing the mu-
sic its kind of like & jukebox” he ab-
served.

Milee Getlan, director of enthuosiaam
snd opporiuniy for Mew Bochelle, MY~
besed Amusement Consultants, which
operatos B4 LBE: nationwide, said that
minAieal amusements provide a greal ol-
ternative for operatora in their attempt
o differentinte themntulves.

“The challenge today ia to be able to
bring things inle the areado thot poo-
ple con't get in Eheir homes, snd mu-
sical amuogementa are somothing that
ruplly fits into thet well,” he eaid,
“Drumeeape’is a perfect oxample —if
i deesn't wank you to bong on the
druma st home, now you ean go Lo Ehe
arende ond bopg on them to your
heart's content ”

MUSIC MACHINE MAKERS ADDRESS DESIRES OF U.S. CULTURE

Coditineed from Page d)

tors were mibally puzzled by the now
coteept, with mony doubbing it would
worl, occording to Devecks’s Erie
Berkowite.

Since that time, however, the compae
ny, boping to alléviato those fonrs, best-
od “Drumsrape” through the support of
major equipment distnbuters like Bet-
son Enterprises, Brady Distributing
and Shofler Distrbuting,

“Tho earnings reporks on "Drum-
gcape” have been excellent in all
venues," he exploined, “There are now
unite all over the US, in large ond
smnll arcndes, boardwalks, cazines and
fomily entertainment centers,”

To the surprise of many, "Drom-
scope” hos been a conaistent top five
to 10 enrner i miost coves, Berkowitz
reparted, “Lact eeseon st our firat
boardwalk location, Surfalde Arcade
(Delaware), Bill MeAlure reported éo
us thet 'Drumscape’ was the number

ane earming game all summer long,
producing an average of 51,200 per
el

More mmportantly; the pames eam-
i have remaotoed strong in locobions
that are more than a yearold, he added.

The repson for the long-term corm-
ings;, he explained, is dimple: kids gee
that the eomeepd i nes, the gome 15 od-
divkive and players con never master on
instrument, "You an ploy for oo hour
and it seoms lilke yeu played bor five
minutes,”

Although tho pome waos originally de-
gignied to attract males between 12 and
36 yvears old, Deveckn officinls wero sur-
prised to leorm during testing that
woman and elder adult moles also wers
ploving the units,

"We found that the world is fill of
drummer wannabes, and we ot
repeat ployers whe actunlly learn to
ploy drums on Tirumscape,™ he sld,
Mo seasoned drummers, Bockowitz

odded; wlten come to play when the ar-
endes are glow, b praclics, or compate
with pther experienced drummers, of-
ten aftracting “hupe crowds,”

In terma of the min-op indostrys pe-
cepdance of giume coooepte, Berkowitz
painted out thet Konamis success in
dapon I8 evidence thot it con bo done
mven under less than desirable ciream-
stnnces,

“Bonami had tremendous suecess
with musie pamas in Jopan even whon
the amusement market wes in poor
shape, which means that ifa product is
truly unigue ond sorme well, operators
will buy,” he said.

Althnugh establishing music as & vi-
dibly neww cabegory in the US, will be a
challenge, Devecka officials nre opli-
mistic thot its only a matier of time.

“Wo have no doubt that musical
amusements will be o successful formnt
similor to driving and sporta games in
tho 1.5 over the noxt soveral years” he

predicted. "Itd already happening to
eomp extent today — operators now
have music game seclions, new player
bases for music pames are being croat-
e = 1'% i exeiling timae"

Based on “Drumecapss” success, Do
vecka officials are ourrently dovelipiog
similar pames that will include puitas,
bass, keyboard, and DV, But lilo Nam-
oy Cosentino, Berkowitz realizes that
such mnevations eon enly eoeur 1f tho
industry filly ombraces musical nmuse-
ments as & new category,

“Musical amusemonts have ineredi-
ble potential to attract new players anid
help revive the industoy” Berkowitz bo-
lioves. “But-operators need fo be 1more
proactive i supporbing now pomes,” ho
added, noting that manufachurers pond
operators peed towork topethor

“H vporators suppart muaical amues-
ments, manuficiurers will continoe to
epetd maney oo further developmicnt,”
bie swid, “ond both will benefit.”



